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LWESE Sociology of Audiences

A Content:

AWhat do we know about cinema audiences?
ACinema Audience in Europe

ACase study: Comparison General and Independent
(Art) Cinema Audiences in Germany

Alnternet and Movie Attendance
ACinema Audience in 21. Century: Silver / Best Age
ANew Technologies New Audiences?



CWgEsEt Statistics

Available Statistics:
A Box Office : Nielsen EDI, IMBByw.boxoffivemojo.com
A Structural Data: E®Research (Media Program)

I European Cinema Yearbook

I Box office, Screens, Screens by population etc.
A Germany: Regular Panel Data about audiences (GfK)

A Data for Advertising bookings (Media Analyse in Germany, Screen Digest ir
UsS)

A FilmInstitutions in every country, FFA, BFC etc.

A University Research: e.g. Philippe Meers in Antwerp, Prommer in Potsdam
A No good data about cinema audiences in Europe for comparisons

A Examples: Definition of A€inema varies
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Box office: 5,2 Billion
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WSS Art Cinema Screens EU
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COWREEEY - Art Cinema Audiences

A Case study Germany:
A Comparison Art Cinema and General audiences

A Reason Germany: Data for Art Cinema Audience
Is avallable trough FFA



. Y8®¢ieStructure of Audiences

o o Po Do To Do Do I

Art Audience 4

Gender: more females 54%
more Education

57 % High School
(13 yrs) or University

less students
more singles
more older singles

Income same: 49% over
2250¢

older!!!

o To Do Do Io Do Do

eneral Audience V4

Gender: 50% to 50%
less education

51 % High School (13yrs) or
University

more students
more families

Income same: 50 % over
2250¢

younger!!



LWRESE Age: Art vs. General 2007
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WSS Cinema Attendance

K Art Cinema Audience X General Audience

A no difference in days of the
weeks, all prefer Tuesday, Friday,
Saturday at 8 pm

A go more often alone or with
partner

A reserve less tickets
82 % do not reserve

A spend less money on popcorn,
food

A

A
A
A
A

no difference in days of the
weeks: all prefer Tuesday, Friday,
Saturday

at 8 pm
go with friends, seldom alone

13 % reserve online
73 % do not reserve

spend more on popcorn and food
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once 2-3 4-6 more
times times than7




(WSS Motives for Attendance

Aa2 Ké RAR @2dz OK224aSs (;
2 F X

A No differences in most motives
Same for:

| Special Effects

I Avallability of Cinema

I Film is topic of discussion

I Actors

i My company / friends wanted to see it
i To do something with friends / Go out
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Source of Awareness
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WIER Source of Awareness

Aa2 K0 @l & @&2dzNJ a2 dz2NDS
A No differences in many sources
A Same for:

I Radio: Advertising and Reports (9%)

I TV: Reports (6%)

I Print: Advertising (5%)

I Posters (6%)

I Internet (4% in 2007) (2002: 2 %)



{7 Wiersitat Internet

Internet as information platform
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{292 movie attendees in Berlin 2002

fDifference between source of awareness
and information

fConcentration on internet as source

fWhat do they look at in the internet?



